


BRANDING & LOGO DESIGN
Bluets Fine Tea Merchants

For this project, it was requested that I create a brand logo 
and package design for a luxury tea company. “Bluets” is 
the French word for cornflowers (a flower commonly used in 
black teas). I included a detailed illustration of a cornflower in 
this logo and selected a typeface with serifs almost as sharp 
and pointy as the petals themselves. To maintain a luxurious, 
simplistic feel, I maintained a very light, muted palette and 
stayed away from excessive imagery. 
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ADDITIONAL PACKAGINGSECONDARY LOGO
Another packaging option  
designed for holding tea bags 
rather than loose leaf tea. 

A secondary logo created for more  
compact areas (ex, Tea bag tags, 
coffee cups, stickers, etc...)
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LOGO DESIGN
Piachere Fine Wines (Italy)

I was instructed to create an identity and label design 
for a high-end winery located in central Italy. I utilized 
a unique typeface (Roseritta) to create an eye-catching 
logo and put a lot of focus on keeping the overall theme 
for the brand clean and luxurious
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INITIAL THUMBS
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DEVELOPED THUMBS & SKETCHES
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BRANDING & LOGO DESIGN
Oakwood Roasters

For this Ontario local coffee roaster, the main focus was 
to create branding that seemed “homegrown” and 
vintage in nature. To accomplish this, I created an image 
of an oak leaf and coffee bean that seems as though it 
has been carved into a woodblock stamp. I also selected 
a typeface that has a stamped look to it. This way, when 
the logo is placed on products, it seems as though it 
may have been hand-stamped rather than printed on.
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ADDITIONAL ASSETS
I also designed a circular sub-mark 
to be used on business cards and 
coffee cups. 
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LOGO, STYLEGUIDE, BROCHURE, WEB DESIGN
Pinewood Physiotherapy

When I was introduced to this project, I was instructed 
to create a brand completely from scratch for a local 
physiotherapy clinic. In an attempt to stand out, I wanted to 
stay away from the flowing stick figures that are often used 
for these sorts of clinics. I stuck with sharp, simple lettering, 
and refreshing, natural colours that you would find in Simcoe 
County’s outdoor nature.
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BROCHURE DESIGN

After completing the brand guideline, I was also asked to 
create a brochure for the company that advertised their 
services and pricing breakdown. Of course, I utilized the 
brand guideline to ensure that the company’s identity was 
clearly present in their advertising.
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WEB DESIGN

I was also instructed to build a website based on the brand 
guideline I created for the local physiotherapy clinic. The 
site would need to be responsive to a number of devices. 
Creating a bold and fresh user-friendly format was the focus 
for this project. Again, maintaining that recognizable identity 
was also critical.
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DEVELOPED THUMBS FOR HOMEPAGE DESIGN
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VECTOR ILLUSTRATION
Louboutin High Heel

Through the use of the gradient mesh tool, I was able to create a 
realistic vectorized illustration of this Louboutin high heel.
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LOGO AND MENU DESIGN
Iconoclast Coffee Shop

This project was based around a fictional local coffee shop 
that was being targeted towards the “art scene”. I was told 
to design an identity and menu based on the target audience 
provided. Customers value the importance of fair-trade and 
organic ingredients so I really wanted the brand to portray 
that. I stayed far away from fake, plasticky colors and stuck to 
warm browns and beiges. 
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COMPLETED MENU
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MAGAZINE SPREAD DESIGN
MET GALA 2021 ARTICLE

For this project I was instructed to write an article about a 
current pop-culture event and then create two double-page 
editorial spreads based on that article. I wanted to put a 
large focus on imagery, as the article was widely focused on 
a fashion event. I wanted readers to be able to really see 
the details that were being discussed in the article. I stuck 
with crisp typefaces to give the typography a modern feel, 
and used red in the body copy to create a sense of visual 
separation.
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DIRECT MAIL AND BUS AD DESIGN
CLEAR ORGANIC MARKET

When instructed to design a direct mail campaign and bus 
stop advertisement for a local organic grocery store, I knew 
straight away that I wanted to stick with earthy colours.  
Bright, neon colours are not typically found in nature, so I 
stayed far away from those and stuck to browns and greens. 
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BUS STOP ADVERTISEMENT
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STATIONARY PRODUCT DESIGN
ANITA ROSE DESIGN

For my own personal business, I am constantly creating new 
illustrations to turn into stickers, notepads, paper based washi 
tapes, etc... The target audience for these designs is directed 
at women and girls, so the overall style of my illustrations is 
very soft and feminine. 



705.220.3295 
anitarosedesign@gmail.com 
@anita.rose.design


