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Logo/
Business Card

My client likes rustic style, calligraphy
fonts and neutral colour, so | create a
business card. That background is neu-
tral wood, and the colour matches the
rustic style. | made the logo; it has a
calligraphy font and camera icon. That
font is called scriptorama markdown jf;
| think that font is a good match with
that logo to make it attractive. This
looks Professional and simple business
card.
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Branding

Professional, simple and grab atten-
tion logo, Nisar Shawarma logo is red.
| chose this colour because it makes
them emotional and passionate to buy
delicious food from Nisar Shawarma
restaurant, the research said. | believe
that logo is memorable because of
the chicken icon and font. That font is
called HWT Gothic Round; | think that
font is a good match with that logo to
make it attractive.
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Event Poster

&

The yellow was used in the colour
palette to catch the eye of the viewer.
It brings attention to the poster and
contrasts with the black imagery. |
chose this colour because that makes
them feel can be aggressive, energetic
and or frustration.

BLACK LIVES MATTERS
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Website Design

This web is for Northwest Territories
tourism organization. The style full

is modern with an easy-to-navigate
design. This web is a simple layout for
easy accessibility with the target audi-
ence in mind. why | choose that image
northern light because it matches with
green header to make it looks attrac-
tive.
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Package Design

Three bottles of Feel The Fire hot
sauce company. | named the three
flavours “ Hot pepper, Fresno chilli and
tabasco pepper sauce. The font | used
is scriptorama markdown jf and Maple
bold.

GET THE NEW HOT.
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B Extraordinary taste that
you have ever experienced!




Brochure

This travel brochure that | created

for my Alameda Tourism client. It
shows what Haliburton, Ontario has
to offer. This brochure is Professional,
simple and grabs attention. The font |
used is mostly Calibri.
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This is Menu for the coffee shop. That
visual hierarchy looks very well. That
has a good space around and balance
because those are no distractions. |
choose that font/ background colour,
brown and black, because it matches
to coffee vibe. The font | used is mostly
Calibri and Maple bold.
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ESPREZS0 CAFE

Espresso Cafe
5 Ross St, Barrie, ON L4M 3A5

Delivery: 705-500-7998
www .espressocafe.ca

OPEN HOUR 6 AM -8 PM

BREAKFAST

Avocado on Molasses Bread.............. $10.75
Oven Roasted Turkey Breast, Bacon, provolone, red
onions, tomatoes, & Artisano special sauce.

Grilled Chicken & Asiago on a Ciabatta .......... $8.75
Al natural chicken breast, cheese, arugula, fire grilled
is zucchini,

per pesto mayo.

Albacore Tuna Salad on Muitigrain ................ $9.50
SR oremomie

lopped
and sprouts with mayonnaise.

Chicken & Cranberry on Ciaballa......un $11.50
Diced green apple, red onion, tomatoes, let tuce, along
with dellici nd i

Creamy
. SALADS

Poanst utte Dresm Ci _': Avocado & Wa §7.75
. el - L

g ClassicC $4.50
Awarmed il st sl e e s gerkc b ooy ons & ssaape.ch
e N 2 E ::;’en breast for an additinal $3.50.
COFFEE & TEA et e ———

Baby spinach, arugula, goat cheese, red onion rings,

All 100% Organic and FairTrade  Reg. Lrg.




Advertising
Design

This project involved the design of an
advertisement for ChapStick, using an
original slogan, headline, body copy
and call to action. Image has seven
flavour options of lip balm. That mag-
azine Ad page is very neat, grabs your
attention and makes you want to buy
this fantastic product from ChapStick
company. The font | used is mostly Cal-
ibri and Arial Black.
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Magazine

The feature double-page spreads and
a table of contents for the Pakistani
Food Co Magazine. The style full of
modern. Imagery is extremely attrac-
tive and makes the audience want to
know more about it. That visual hier-
archy looks very well. The font | used
is mostly Calibri and Maple bold for
table of content.

SAMOSA
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Social Media Post

| choose that most popular image. Of
course, it's famous northern light in
NWT. | created Call Take Action to help
the audience grab their attention and
love to use promo codes to get a good
deal. that CTA will help NWT company
increase their sales. CTA is an essential
part of social media posts because it
can grow the NWT business.
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nwt.ca
Northwest Territories

TOURISM WEEK

L 4

¥ 400 likes

The Northwest Territories putting on an impressive
show! Visit links in bio to learn more and book your
weekend to enjoy this wonderful place!
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Northwest Territories Ofei

Use Promo Code: NWT For
50% Off Your Purchase!

\ 4

¥ 400 likes

Choose your own Northern Lights adventure! Click the
@nwt.ca link in our bio! Use promo code: NWT for 50%
off your purchase!
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THANK YOU!
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