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Taste of Spain

Editorial Design

This project involves
creating a Spanish
cuisine cookbook.

Incorporating Spanish
recipes with a playful
layout design.




1. Adld bread 1o & bowl. then pour in the waler so that the bread Is completely covered.
Let e bread soak ke that for & half an hour, Ten squeeze oul the sxcess water,

2. Meamahile chop up all the tables. including garlic, place themin a bowt. then
563500 them with salt and 1oss them in vinegar and otive oil. Cover the bowl witha
plate. and refrigerate for at least hatf an hour.

GAZPACHO |

3. Atid he bread and the ingredients from the bowd 1o the focd processot then pourina
cup of waler, and punke.

4 5brain Lhe soup through a coarse sieve. Refrgerate for al least hwe hours. then add

DIRECTIONS

more sall if necessary. Serve with gamishes on the side.




Climate
Activist

Editorial Design

This project involves
creating a magazine
article highlighting a
Climate Activist.

A clean simple layout
with incorporating

images are showcased
to make the point across.

GREEN '

GOSPEL

Hilda Flavia Nakabuye's vision for the young
generation’s future is a better, greener earth,
Fighting climate change one step at a time
and spreading awareness around the world
is the key to achieve that future while we
have the chance.
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Shine Balili

STARTING POINT

e change o a1 maor that neecd our attenzion

And it & pooven fact that the earth is warming

‘2t an alarming rate and has caused a ot of
devarateg effecs arousd the workd. Vet there are will
shepic out there thas chanate change is & howx and ife
thoud g o, Himsever, 22-ytar obd Ugindian climate
scsivit Hilla Plavias Nakaburye bs i it o fight foe ber
el that we need 1 acknovledge climate change and t0
ke s bekoee is s oo Lase.

Nakaluye 't knnw asrything about cliemaer change
Whet the vt youmger, growing up experienciag; the
efects of the sevesr dowrght and dry wpeth that alfecied
ez fasaly an ber homesian. and e understand why
Fabappening. Sering her grandma's gardens dry 1
‘o e gramepus bvemock die, a moment where she
ommeied the dees when she barged in and ivered w
thmnate dialogue by dhe Green Clinase Campaign Africa
IGCCA, where they adhesate for action and change 1

keep the carth green. This became a catalyst for her 1o
take action and spread awarencss about the crisis climate
change is bringing.

She began protesting in 2017 in Kampala to spread
awareness of climate change. Her efforts were slowly
gaining traction when she becaine the founder of Fridays
for the Furure, a student-led movement that has amassed
25,000 youing climate activists calling for action. They
wip classes cvery Friday w go to different schools and
spread the “green gospel” by informing young people
about dimate change and what actions they can take t
help reverse the planet’s warming, Nakabuye wis imapired
by the Swedish teenager Greta Thunberg who started a
gobil movernent by stanting her own wirikes in her school
for climate change every Fridan: Now, the group has
expanded not only in Uganda but also wo Gabon, Nigeria,
Angota, Togo, Niger, and other Afiican countrica




PRACTICING WHAT YOU PREACH

Youth activists came down 1o C40 Mayors Suemit
1 leaders left anly a few

commitments towards fighting climate change during

in Copenhagen alier wo

the LN, General Assemnbly. One of the activiss is, of

course, Hilda. She shared her

of hardship duc to
climate change and that as bong as she is sill srviving
she will never ke it for granted and wse ber strengih
rally and educate young people o take action for their
fusture. At the cnd of her speech, she left a powerful and
chilling statensent: “Your beds might be comfortable
now but not for long, You will soon feel the same beas
we Feel every day”

At a Friclays for the F

re prem conference, a demand
for justice has been called. Hilda has staced that the

elimate crisia i another form of environmental racim
and apartheid and has been deeply cut by the actions

and greed of those in power. Makabuye and other

and eher develoge

injustaces that

turming its back
Presadent Dan.
industralized natons 1
war carirg and w take action before many naer Ine

are lost

Hilda Nakalusye an
ke Gireva Thun

young but for everybody Became they

T AP i paTatin,

their futre, and for their chibdzen's fin
gencration has already lived their fves

s been done, it is up 0 us to revere the dar

have brighter and greener eanh up ahead before

i i 1w Lace,

Meri




Tourism Poster

lllustration

This project involves . W - M P |
creating a poster for R A4 4 | me}

some of the beautiful .
places in Canada. . _ YU KON

A social media material . ' I I\\A

is also showcased to - - 4 ' B

further promote the
place.

-

A JOURNEY.
WORTH ITS
WEIGHT IN

GOLD.

PLAN YOUR TRIP NOW

EALGEHREAREDIEE visit www travelyukon.com/en




YUKON

LARGER THAN LIFE

YUKON

LARGER THAN LIFE

*Logos are redesigned by me



A JOURNEY WORTH
ITS WEIGHT IN GOLD

© Jnstagram. & V7
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:::\ Yukon

/ Sponsored

A JOURNEY WORTH
ITS WEIGHT IN GOLD

Y Y

10.871 Likes
Yukon Explore Whitehorse, Yukon #yukonad
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Mad Dogs

Branding

A brand identity for a fictional skateboard company.



Primary Logo

The primary logo is a combination mark of our mascot and a wordmark. The red
background creates a strong contrast and grabs attention.
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1.5” minimum size




Secondary Logos

The primary logo is a stand-alone mascot and a
simple wordmark. Ideal for applications like social
media and merchandise.




Colour

RGB: 237, 28, 36
CMYK: 0, 100, 100, 0
HEX: #fe0000

RGB: 0, 0, 0,
CMYK: 0, 0, 0, 100
HEX: #000000

Typgoraphy

ACUMIN PRO

For headlines

’

ACUMIN PRO EX

For subheadlines

A CONDENSED

HELVETICA

For body copy

//



This series is illustrated by Sunshine Balili
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© Instagrom 74
@ MadDogs
&Y’/ Sponsored

10.871 Likes Social media application
MadDogs Don't forget to grab the new series!
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terle Me(sy One” SPREAD KINDNESS

do the kind thing

Yyou can choose to be kind to your body
with these choices:

W "o Be Kind

. & : e
Youwregoingto - p,,,g,s sensitive d to your
. it PERFUME FREE SEJ nP\f.S‘ L.‘epEFEIS body,
heed this \ M your taste
o B ] buds and

the world.

Gently cleans delicate skin.
lScf\e/g . o Ideal for baby’s sensitive skin. y .“.‘
et rewarded If you
&pla?/ join Pampers ClLi/b M

www.kindsnacks.com

Download App now

ngqzme qu This project involves creating a magazine ad fc-)r'

a home product. The ads are created for specific

Advertising target audience.




' s PHANTOM
INTERACTIVE

PHANTOM

INTERACTIVE

RELY

Phantom

Interactive
Branding

This project involves
creating a fictional
company and | created
a video game company
called Phantom
Interactive.

| designed a logo with
accompanying assets for
other applications.




S PHANTOM
INTERACTIVE
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ISOLATED OBJECTS & SHADOWS ) — e
EM IPSUM DOLOR SIT AMET

CONSECTETUR ADIPISICING.

t non proident

m. Sed ut p

Neque
m ipsum guia et ctetur, adiplisci
non numauam eius modi tempora incidunt ut labore et dolore

aliquam quaerat

Lorem ipsum dolor
consectetur adipisicing elit,







Thank you for
viewing my portfolio!




